Glisco

GLISCO KITCHENS

The People &
the Franchise.

A multi-brand, delivery-first cloud kitchen company.
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ABOUT GLISCO KITCHENS

Built Different. By Design.

Glisco Kitchens runs a growing portfolio of in-house food brands from
shared, standardised kitchens engineered for marketplace performance 5 =
— built on Farm-to-Fork sourcing, chef-led operations and SOPs refined

IN-HOUSE BRANDS
across our own outlets.

Franchise partners don't licence a single restaurant. They plug into the
whole system: multiple brands, one kitchen, and a team that has 5 km
already solved sourcing, menu engineering, marketplace strategy and EXCLUSIVE ZONES

day-to-day operations.

100%

DELIVERY-FIRST

5%

FLAT ROYALTY



THE PORTFOLIO

One Kitchen. Multiple Brands.

Several distinct brands run from a single kitchen — covering different cuisines, dayparts and cravings, so the same household
orders more than once a week.

IR

THE NASHTA Co.

Tadka Rani Meal Combo Box Co. The Nashta Company Haus of Dirty Qulicha

North-Indian comfort Global Meal Combos All Day Snacks Burgers & Snacks Baked Tandoori Qulchas

Brand line-up is illustrative — confirm current brands before sharing externally.



WHY IT WORKS

Built for How People Fat Now.

Delivery-first, not dine-in

Engineered around Zomato and Swiggy demand — the everyday 'what's for dinner' decision has moved to delivery.

Multiple brands, one kitchen

Several brands share the same infrastructure, lifting utilisation and winning the same household across the week.

Proven operations, not hype

Standardised SOPs, Farm-to-Fork sourcing and chef-led training refined across Glisco's own outlets.

Marketplace expertise built in

Glisco's team manages aggregator advertising and promotions so partners focus on running the kitchen.



Behind Glisco Kitchens.



CO-FOUNDER, GLISCO KITCHENS

Gagandeep Sapra

Gagandeep Singh Sapra is a serial entrepreneur, technologist, chef, and Electronics
Engineer from the University of Pune. Having started his first business at the age of
11, he has built ventures across IT services, cloud and data centers, food & beverage,
e-commerce, and digital media. He is passionate about innovation, entrepreneurship,

and mentoring emerging businesses.



CO-FOUNDER, GLISCO KITCHENS

Harpreet Sapra

Harpreet Kaur Sapra is an entrepreneur, operations strategist, and technology
professional from the University of Delhi. She established the Internet Data Center
division at System3 and has led ventures spanning data centers, e-commerce, and
brand management. Her expertise lies in people, finance, operations, and

technology-driven business growth.




THE FRANCHISE OPPORTUNITY

A Hands-On Model for Operators.

%5 Lakh 5% 5 Years

Franchise Fee Royalty on Net Sales Exclusive Territory Renewable Term

¥32.25 Lakhs to set up — I25L equipment & kitchen setup, I5L brand licensing, 1.5L deposit + advance rent, 75k tech. Plus ¥24L working
capital over the first 6 months (X4L/month — not required upfront).

Indicative figures, not a guarantee — actual results vary by location, competition and execution.



FRANCHISE SUPPORT

Backed by Central Teams.

Central Account

Central Purchase Team o Central HR Team
@ Managers ad
Run your Zomato & Swiggy — ads, Work your suppliers and step in Hire, place & re-train staff; built to
promos, ratings. when you're stuck. fight attrition.
g Central QC Team ‘4 Brand & Marketing Qo Dedicated Ops Team
(o]
Train your team and audit quality & National campaigns, content & Work with you day-to-day on

hygiene. playbooks for you. whatever comes up.



REACH US

Build Your Own Multi-Brand Kitchen.

‘ WHATSAPP / CALL

+91 93192 11228

‘ EMAIL
kitchens@glisco.in

‘ WEBSITE
gliscokitchens.com/franchise

Available on Zomato & Swiggy.

BUILT DIFFERENT. BY DESIGN.



